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ABSTRACT 
Many research conducted on the behavior of business persons and their perception on busi-
ness ethics. However, rarely similar study deals with the perception of students on business 
ethics. Indeed, students are our future generation who are going to have substantial role in 
Indonesian business and economy. Therefore this study focuses on students as a proxy for future 
business players in this country (Trawick and Draden, 1980). We compare among groups of 
students based on their maturity, formal business ethic education, gender and specific profes-
sional backgrounds. The results of analysis show that in general students have good perception 
on business ethics. Further, there is a significant different perception on business ethics among 
students with different academic maturity, professional background. Student with business 
background are less ethical compare to those are with non-business background. This may con-
sistent with previous evidence found that ethical principles need to be introduced more to 
business students. In contrast, there is no different perception on business ethics among student 
with different gender groups and formal business ethics course. This could be business ethics 
formal education takes time to be internalized by participants or student with no formal 
business ethics course also learn business ethics from other sources. 
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